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Abstract

The purpose of the study is to analyze the relevance and feasibility of studying
such a phenomenon as entertainment shows on Ukrainian television. It is also
important to investigate how popular such content is in the Ukrainian context
and the main factors that influence the degree of its popularity and analyze the
current trends in entertainment TV shows. The research methodology consists
in applying the following methods: theoretical — analysis of scientific sources
of other researchers, a comparative approach to the analysis of TV programs
and information sources; the generalization of the collected information,
features of TV programs and trends; structural — the determination of the
interdependence of structural components that influence the formation of the
content of television programs, as well as the attitude of the viewer towards
them; specific sociological — the preferences of the Ukrainian audience and
why certain factors influence it are taken into account. The scientific novelty
is that for the first time, the tendencies of TV shows are systematized and
a comprehensive analysis of their development is carried out. Not only the
Ukrainian context was taken into account, but a causal relationship was drawn
between the state of Ukrainian television and world trends in entertainment
programs. Conclusions. As a result of the study, the relevance of studying this
area and the continuation of deeper research in this area have been analyzed.
The current state of entertainment TV shows on Ukrainian television, the degree
of popularity, and the main factors influencing it have been determined. It
investigated how the global context influences the current trends of Ukrainian
entertainment shows, the correlation with the tastes of the Ukrainian audience,
and the results of such influence on the current state of the TV show.
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Statement of the problem

Entertaining TV shows are a popular
product among viewers on television.
In addition, this product is such attrac-
tive content that on streaming servic-
es, which are now displacing traditional
TV channels, the whole air is occupied
by entertaining shows. Such content
reaches the largest audience. Also, giv-
en the diversity of the show, any viewer
can find a show to their liking. Some TV
channels, such as STB, neglect news and
movies in favor of entertaining programs.
That is, channels with a certain themat-
ic format were formed. Something like
channels that show only news or purely
movies around the clock. At the same
time, among all TV genres, there are the
entertaining programs that receive the
least attention in research.

To understand the importance of re-
searching entertaining TV shows, it is
necessary to identify the main factors
that determine their popularity. If such
factors are significant and worth re-
searching, they can be considered not
only in the context of the causal rela-
tionship between the popularity of en-
tertaining TV shows but also as socio-
cultural factors that may be worth some
research.

In the study of entertaining programs,
it is necessary to pay attention to the
trends of modern Ukrainian television. In
the context of globalization, it is neces-
sary to take into account the global con-
text and consider foreign influences and
trends in television. In addition, an impor-
tant factor is that in the Soviet Union, the
genre of entertaining television programs
was not developed until the late 80s of
the twentieth century. Moreover, televi-
sion itself was not so popular until the
1990s, when televisions began to appear
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in large numbers among consumers and
finally supplanted radio.

Recent research
and publications analysis

The number of publications researching
television entertaining shows is small.
Consider a few of them. U.V. Mulenko
in her article Entertaining Programs on
Ukrainian Television (2015) most com-
prehensively raised the issue of the re-
search relevance in this area. Kotliar S.
and Harkusha N. in their work Trends and
Principles of the Impact of Entertaining
Content on the Ukrainian Audience (2019)
considered the current state of entertain-
ing TV shows and the main aspects of
the impact of entertaining TV shows on
the audience. A.Nedo's work Entertain-
ing nature of modern television: prospects
and trends not only global trends were
described, but also how these trends
affect the tastes of Ukrainian viewers.
Putsyata |. Aesthetics of words and imag-
es in social talk shows: the Ukrainian expe-
rience (2018) also described the impact
of global trends on the Ukrainian context
of entertaining TV shows.

The purpose of the study is to deter-
mine whether the topic of entertaining
TV shows on television is sufficient-
ly researched and to analyze the rele-
vance and feasibility of studying such
a phenomenon as entertaining shows on
Ukrainian television. It is also important
to investigate how popular such content
is in the Ukrainian context, and the main
factors influencing the degree of its pop-
ularity. Because the popularity of enter-
taining TV shows determines whether
they are worth exploring. It is also nec-
essary to analyze current trends in en-
tertaining TV shows. Trends in this area
may be worth some research or there are
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already enough scientific works to draw
further conclusions about this area as
a whole.

Main research material

Firstly, after analyzing the television pro-
grams of the largest Ukrainian channels,
we can conclude that this segment is the
most popular. It is important to take into
account that sometimes entertaining TV
shows are not a segment that dominates
the channel's program. However, on any
channel that is not focused on a specific
topic (channels only with movies, pure-
ly with entertaining programs, or news
channels), no other single TV genre can
outnumber entertaining TV shows.

Y. V. Mulenko (2015, p.68) in her article
Entertaining Programs on Ukrainian Tele-
vision states: "The most popular Internet
content platforms that displace televi-
sion have absorbed the entertaining seg-
ment of the TV genre".

Given the above, the viewer is most in-
terested in this genre. In addition, an in-
teresting observation is that he is inter-
ested not only in contemplating but also
in creating such content himself. This
may be another explanation for why this
genre is so popular (Mulenko, 2015, p.69).

It should be noted that S. Kotliar and
N. Harkusha note in their study “Trends
and principles of the impact of entertain-
ing content on Ukrainian viewers": “For
many researchers of the issues of enter-
tainment television programs, the conclu-
sions about the nature of the popularity
of this genre are common. Among such
factors are lightness, unobtrusiveness,
and detachment. Humor is an important
factor. Because there are jokes and irony
in culinary and talk shows" (2019, p.86).

We should not forget about humorous
shows, which are completely focused on
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this. The factor of the spectator's inter-
est in the lives of famous people must
be taken into account. There are some
programs about the life of the “stars”.
Famous people are also invited to the
TV show because it is interesting for the
viewer to see his idol in one or another
new image and unusual situation for him.
Shows that cover a person's private life
are popular. For example, a show about
a date, the exchange of a partner, real
or directed family dramas, talk-shows,
during which one or another problem of
family life is discussed as individuals
and a certain trend in society (Kotliar and
Harkusha, 2019, p. 86).

It is also worth mentioning that Y. Shche-
rbyna in her article Genre features of En-
tertaining Programs on Ukrainian Television
notes: "Entertaining TV shows can cover
all areas of our lives. That's why their di-
versity is so great” (2015, p.256).

In addition, each show has its specific
target audience and is broadcast at the
most favorable time for that audience.
For example, cooking shows take place in
the morning and the afternoon. Because
that's when people prepare to eat and, as
an accompaniment, turn on a show. In
the morning there is a show for house-
wives because at this time they are at
home doing household chores.

According to Y. Shcherbyna, such pro-
grams, except for cooking, also cover is-
sues of life, family life, useful advice for
the house, and so on. Consider another
example. In the morning before school, or
the afternoon, when children come home
from school, TV channels broadcast teen
and children's shows. If such a show is
put on the lunch program, the number of
spectators will be minimal. This is be-
cause children are mostly in school, and
the TV is watched by retirees or house-
wives (2015, p.257).

Medvedieva, A, Novak, A. Relevance of Entertainment Shows' Study
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Given the above, entertainment shows
can be selected for any demanding view-
er. Such a program is created as if spe-
cially for him to be interested and keep
for the whole time of broadcasting. Under
such conditions, the influence of televi-
sion on human life cannot be underes-
timated. It is necessary to understand
that the flow of information coming to
the viewer forms his worldview. And
this affects his real behavior in decision-
making and purchasing goods, as well as
his ideological and political beliefs.

The average movie is better than the
average TV show, but it may not reach
the right audience. And if it does, it may
not convey the idea embedded in it, be-
cause the audience is not so easy to
accept a position highlighted in the film.
Entertaining content is created for a spe-
cific target audience, so the information
that should reach the viewer is selected
specifically for him. At the same time,
the methods of influence that are most
effective for this audience are used. Of
course, influence should be understood
not so much as manipulation, but as the
perception of content. Every audience
needs the right presentation and the right
messages. Under such conditions, the
viewer will stay longer watching the pro-
gram. A universal product will have much
worse results than a product designed for
a specific target audience.

We should not forget the fact that an en-
tertaining TV program is primarily a means
of organizing and spending leisure time,
accordingly, it is designed to receive pos-
itive emotions from its target audience,
so that the viewer can fully relax and get
away from everyday life. In other words,
the program strives for the maximum per-
formance of the recreational function.

It is important to note the approach
of S.Kotliar and N.Harkusha (2019,
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p.87). They see the show as simple, fun
content.

So, after analyzing the opinions of dif-
ferent researchers, we can conclude that
common in their thoughts is that the
show brings pleasure, relaxation, and re-
moval from real problems. An entertain-
ing program should satisfy the needs like
getting pleasure and positive emotions,
relieving tension, reducing anxiety, and
moving away from reality.

The next argument is the variety of TV
shows. E. Tsymbalenko (2013, p.209) in
the article Tabloidization of Media Com-
munications notes that today's enter-
taining content ranges from classic talk
shows to extraordinary survival of stars
in unusual conditions. This is the mer-
it of television marketing. Because the
task of the channel is to keep as many
viewers as possible, and therefore to in-
terest different categories of people. Of
course, the channels are betting on the
highest-rated entertaining TV programs
in which they invest the most money. But
the important thing is that they take into
account the airtime of a certain audience.

In particular, after 18 p. m., the channels
broadcast those programs that reach the
largest audience. Mostly these are fam-
ily shows that can be watched by both
adults and children. When children are
at school, retirees and housewives stay
at home, so they are shown shows about
life, cooking, dramas, and more. In the
morning, the family cooks and eats, so
the airtime is busy with cooking shows.

Except for the time of broadcasting, an
important factor is the topic of a program.
Because different viewers are interested
in different topics. Teenagers will not
watch cooking shows, and retirees will
not watch programs about modern mu-
sic. Therefore, it is important to note the
thematic diversity of the show. Among
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the main entertainment programs are the
most popular ones: talk shows, cooking
shows, transformation shows, secular
chronicles, music programs, humorous
programs, and show games. All kinds of
entertaining shows are designed to sat-
isfy a certain category of viewers. Culi-
nary shows are created for housewives
and cooking lovers. Show games are for
teenagers. Humorous shows are made
for all generations. Secular chronicles
are mainly for lovers of fashion and secu-
lar life. Show transformation is for young
people. Very often these genres are com-
bined. The viewer can see a show with in-
vited stars who do notjust give interviews
or cover a problem, as on a talk show, but
cook, transform into various roles, and
participate in interactive games.

The popularity of such shows is due to
the fact that viewers want to see typical
situations. And even more, he wants to
know how his idol will behave in an un-
usual for him, but typical for the viewer's
situation. The plot of the show is also an
important factor. Not only comedy shows
are popular, but also those that contain
drama. Directed shows, in which guests
argue or fight, have high ratings. It is
a certain analog of TV series or movies.
However, they do not require significant
budgets and imagination when writ-
ing a script. Sometimes, of course, the
guests of the show can create the appro-
priate effect without a script. Such shows
are popular among retirees, women, and
the elderly.

It should also be noted that I. Putsiatain
his article Aesthetics of Words and Imag-
es in Social Talk Shows: Ukrainian Experi-
ence (2018) notes that the characteristic
of modern shows is the presence of a live
audience. Firstly, it creates interactions in
the studio itself and removes the feeling
of directing the show itself. Secondly, the
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presence of people with whom the view-
er identifies himself inspires confidence
in him and as if unconsciously creates
a friendly attitude to what is seen. Having
kids at a children's show demonstrates
to the child that they are happy to see.
Consequently, the child spectator should
be happy. Let's imagine that instead of
children, adults will sit on the children's
show as spectators. It is easy to predict
a child's negative reaction (p.3).

Thirdly, regarding the trends of Ukrain-
ian entertaining TV shows on television,
it is worth noting the following. Through-
out the history of Ukrainian television
and entertaining shows, in particular,
there is such a trend as Westernization.
That is, borrowing existing models of the
show. Of course, the broadcast is largely
adapted to the local context. It should be
added that this happens with movies, but
more often with TV series. When the se-
ries about the Johnson conditional fami-
ly in the post-Soviet space is adapted to
the Ivanovs, leaving funny and dramatic
situations. At the same time, the location
and interior are changed, cliches branded
for the region are added, and so on. In the
field of talk shows, the situation is similar.

The dominance of Western products af-
ter the collapse of the Soviet Union ex-
plains why such a phenomenon as West-
ernization has taken place and has such
a great impact on mass culture. The sec-
ond factor is that in the United States and
Europe, as locomotives of the genre, such
shows have existed for decades. There-
fore, they have passed the test of time.
I.V. Cheremnykh in his article states: “It
is easy to follow by someone else's ex-
ample which product is most interesting
to the audience. In addition, during this
time the evolution of such programs took
place, so they reached our viewers in the
already developed form” (2006, p.175).

Medvedieva, A, Novak, A. Relevance of Entertainment Shows' Study
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It should be added that the concept of
Westernization needs to be expanded
or replaced. Because borrowing comes
not only from the United States and Eu-
rope. At the beginning of the zeros Latin
American melodramas were very popu-
lar, and with them and similar shows. In
recent years, according to I|.V.Cherem-
nykh (2006, p.176), borrowings from Asia
became popular. In particular, game TV
shows from Korea and Japan are char-
acterized by their extraordinary. Interest-
ingly, they find their audience in Ukraine
as well.

Another trend on Ukrainian television
is the so-called "McDonaldization". This
term refers to features that come from the
corporate culture of the McDonald's fast
food chain. Its features are also reflected
on television. This trend can be described
as follows. Creating content that aims to
satisfy the needs of the viewer as soon
as possible. That is, achieving the max-
imum result in the shortest time. In par-
ticular, it is best viewed through the prism
of humorous and game shows.

The second characteristic feature of
this trend is the use of tools to achieve
the best results. That is the quality as-
sessment standards.

Thus, A. Nedo (2016, p.40) in the article
Entertainment Nature of Modern Televi-
sion: Perspectives and Trends notes that
over the years of the industry's existence,
it has become clear that the most pop-
ular shows are those that are hosted by
famous stars, that select the appropriate
audience in the halls, and are shown at
the best time for viewing by the target
audience. Another feature is a kind of
standardization.

For example, the show of talented vo-
calists Voice of the Country has analogs
in most countries. If you follow this pro-
gram in other countries, you can see that
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they do not differ from each other. Be-
cause standardization creates brand rec-
ognition. Another important factor is that
after watching the Ukrainian Voice, the
viewer will watch a foreign one, and may
become a fan of the entire franchise. The
next feature is not positive. It consists in
the primitivization of content. Simplici-
ty is an advantage for the producer but
offsets the quality of the product. On the
other hand, due to low quality, you can
create more such a product, spending
less money on its shooting, directing, and
so on.

As A.0.Nedo (2016, p.41) notes: "An in-
teresting trend is the dominance of post-
shows." The decision to split one reality
show into two turned out to be very lu-
crative. Because now you can squeeze
out more content from one script. Post-
shows, according to A.Nedo, take the
form of a talk show, which discusses the
events that occurred during the main pro-
gram. It is unlikely to attract new audienc-
es but will keep the old ones and increase
the time they spend on this channel.

A feature of Ukrainian television and
a common feature for most types of en-
tertaining programs is the mixing of gen-
res. In particular, the presence of political
issues in non-native programs. A talk
show is a classic for this topic. However,
now all comedy shows are not left out of
the political context of today. In addition,
sometimes politicians do not neglect to
participate in game TV shows. They often
appear at cooking or morning shows. Ac-
cording to the author, this is the result of
Westernization. Participating politicians
in such shows are common in the United
States. Because the politician's task be-
fore the electionis to please the electorate,
he must move away from the boring im-
age of seriousness and play the role of an
ordinary person with his hobbies, sense
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of humor, flaws, and so on. This is a good
opportunity to raise your rating and re-
mind yourself of the electorate. First of all,
this is since in this way a politician can
sway the viewer to his side, causing him
sympathy as a fine fellow.

According to I. Putsyata, in the United
States all started with the "Saturday night
show" (2018). This is a classic talk show,
where various celebrities talked to the
host about themselves, current trends,
and problems of the country and the world.
However, to raise the ratings by keeping
the audience, these shows used humor,
non-standard tasks for guest stars, tricky
questions, and more. It is clear that after
that the politician changed radically in
the eyes of the audience (p.4).

Conclusions

The topic of entertaining shows on tel-
evision has been little studied and this
is not a positive trend, given their impact
on our lives. We have determined that TV
shows are the most popular content on
television. Therefore, they reach the larg-
est audience. Also, an important factor is
that each type of entertaining TV show
is aimed at its specific audience. Due
to this, the viewer is more interested in
watching. Therefore, he will better accept
information messages in the form of cer-
tain opinions or indirect advertising and
so on. By researching the preferences of
viewers, we can draw conclusions about
certain social and cultural factors in so-
ciety, current trends, and how to shape
the media space in Ukraine. We have

REFERENCES

2022 - 5(2) - pp.149-157

seen that global trends directly affect the
Ukrainian context, so when researching
Ukrainian entertaining content on televi-
sion, researchers will not fall out of the
global context.

When researching the popularity of en-
tertaining TV shows, you need to consid-
er the following. Entertaining shows are
designed to satisfy the needs of the audi-
ence in relaxation, rest, positive emotions,
and more. The appropriate effect can be
achieved through humor or drama. The
show can be directed or, much less often,
a real situation. TV channels are based
on the target audience for which each
show is created. Appropriate conditions
are created for this audience in the form
of the audience and the subject of the
program. Broadcast time is selected for
the target audience to capture as many
viewers at a certain time when it is con-
venient for them to watch the program.

The main trends in the field of entertain-
ing TV shows on television now include
Westernization, McDonaldization, and
the popularization of post-shows. Char-
acteristic was the mixing of genres and
the dominance of politics in programs of
a completely different nature.

It can be concluded that it is necessary
to increase the number of publications
and research in this area. It mustn't be just
about the industry as a whole. It is also
worth researching some factors shaping
the tastes of viewers, some trends, how
these trends correlate with the global
world context and what is the peculiarity
of the preferences of Ukrainian viewers,
and what trends are specific to Ukraine.

Cheremnykh, I., 2006. Reitynhovi metodyky marketynhovykh doslidzhen televiziinoi audytorii
Ukrainy [Rating methods of marketing research of the television audience of Ukraine]. Scientific
notes of the institute of journalism, 23, pp.173-179.

ISSN 2617-2674 (Print),

ISSN 2617-4049 (Online)  on Television

Medvedieva, A, Novak, A. Relevance of Entertainment Shows' Study



BicHMK KMIBCBKOrO HaLOHanbHOro YHIBERCUTETY KYNbTYPN | MACTELITB.
Cepig: AynioBidyanbHe MUCTELITBO | BUPOBHULITBO 2022 - 5(2) - ¢c.149-157

Kotliar, S. and Harkusha, N., 2019. Tendentsii ta pryntsypy vplyvu rozvazhalnoho kontentu na
ukrainskoho hliadacha [Trends and principles of the influence of entertainment content on the
Ukrainian viewer]. Bulletin of Kyiv National University of Culture and Arts. Series in Audiovisual Art
and Production, 2 (1), pp.84-91.

Mulenko, Yu.V., 2015. Rozvazhalni prohramy na ukrainskomu telebachenni [Entertainment
programs on Ukrainian television]. Science and Education a New Dimension. Humanities and
Social Sciences, 3 (11/67), pp.68-71.

Nedo, A.O., 2016. Rozvazhalnyi kharakter suchasnoho telebachennia: perspektyvy ta tendentsii
[The entertainment nature of modern television: perspectives and trends). ScienceRise, 4/1 (21),
pp.39-43.

Putsiata, l., 2018. Estetyka slova i zobrazhennia u sotsialnykh tok-shou: ukrainskyi dosvid
[Aesthetics of words and images in social talk shows: Ukrainian experience]. Visnyk
Natsionalnoho universytetu "Lvivska politekhnika". Seriia: Zhurnalistski nauky, 896, pp.127-131.
Shcherbyna, Yu.,2015. Zhanrovi osoblyvosti rozvazhalnykh prohram ukrainskoho telebachennia
[Genre features of entertainment programs on Ukrainian television]. TV and radio journalism, 14,
pp.253-259.

Tsymbalenko, Ye.S.,, 2013. Tabloidyzatsiia mediakomunikatsii [Tabloidization of media
communications]. Scientific notes of the institute of journalism, 50, pp.206-211.

ISSN 2617-2674 (Print), Mensenena, A, HoBak, A. AKTYanbHICTb JOCHIIXKEHHSA
ISSN 2617-4049 (Online)  po3BakasbHUX LWOY Ha TenebaqeHHi



Bulletin of Kyiv National University of Culture and Arts.
Series in Audiovisual Arts and Production 2022 - 5(2) - pp.149-157

AKTYANDBbHICTb AOCTIAXXEHHA PO3BAXAJIbHUX LLIOY
HA TEJIEBAYEHHI

Anna MepBepeBa'?, AnboHa HoBak??

" KaHAWA[AT MUCTELTBO3HABCTBa, AOLEHT;

e-mail: aamedvedeva@i.ua; ORCID: 0000-0003-1422-7743

2 maricTp ayaioBidyasnbHOro MucTeLTBa Ta BAPOGHNLTBA;

e-mail: alenanovak005@gmail.com; ORCID: 0000-0007-80712-9063
@ KuiBcbkuvi yHiBepceuteT KynbTypu, Kuis, YkpaiHa

AHoTauin

Merta gocnigxeHHss — npoaHanisyBaTu aKTyasbHICTb Ta AOLIIbHICTb BUBYEHHS PO3BaXaslbHUX LIOY
Ha yKpaiHCbKOMY TenebayeHHi; AOCNIAWTU MONUT Ha TaKUN KOHTEHT B YKPaiHCbKOMY KOHTeKCTi Ta
BM3HAYMUTU OCHOBHI UMHHMKMY, LLLO BMMBAKOTb Ha CTYMiHb MOro MOMyfsipHOCTI; NpoaHanisyBaTu Cy4YacHi
TeHeHLiT B po3BaxanbHux Tenewoy. MeTogosoris AoCaigXeHHs NoNsrae y 3acToCcyBaHHi Takux MeTOAiB:
TeopeTUYHOro — A5l aHasi3y HayKOBUX AXepen iHLWKX JOCNifHWKIB; KoMNapaTUBHOro Nigxony A0 aHani3y
nporpam TefiekaHaniB Ta iHhopMaLiiHUX Oxepes; y3aranbHeHHs 3ibpaHoi iHdbopMallii, puc Tenenporpam
Ta TeHAeHLiW; CTPYKTYpHOro — A/ BU3HAYEHHA B3aEMO3aJNIeXXHOCTI CTPYKTYPHUX KOMMOHEHTIB, fAKi
BM/MBalOTb Ha (DOPMYBaHHA KOHTEHTY Tenlenporpam; KOHKPETHO-COLiOoSIoNYHOro — B3ATO O yBaru
BrnoAo6aHHA YKpaiHCbKOro rnsgaya Ta YoMy Ti UM iHLWWi YUHHWUKY BMMBalOTb Ha HbOro. HayKkoBa HOBU3Ha.
Bneplwe cucTtemaTnsoBaHO TeHAeHUil Tenewoy Ta MNpoBefeHO KOMMEKCHUN aHania X PO3BUTKY.
B3saTo fo yBaru He nuwie yKpaiHCbKUA KOHTEKCT, @ i NPOBefeHO MPUYUHHO-HACNIAKOBUIA 3B'A30K MiX
CTaHOM YKpaiHCbKOro TenebayeHHs Ta CBITOBUMM TeHAEHLiS MU Y po3BaxasibHUX nepefayax. BUCHOBKY.
MpoaHanisoBaHo aKTyaslbHICTb BMBYEHHSI 3a3HAYeHOI TeMW Ta OKPEecsIeHO MepcrieKTUBM MoJanbLUUX
pocnifxeHb. BusHaueHo cyyacHuii CTaH po3BaxasnbHUX Teslelloy Ha yKpaiHCbKoMy TesniebayeHHi, CTyniHb
X NONYNAPHOCTI Ta OCHOBHI YWHHUKW, LLLO HA HUX BNAMBaOTh. [lOCNif)XeHO, AKMM YAHOM CBITOBUIA KOHTEKCT
BM/IMBAE Ha CyYacHi TeHAEeHLT yKpaiHCbKUX po3BaxasibHUX LLOY, X KOpensLito 3i cMakaMu YKpaiHCbKOro
rnafava Ta HacnifKy Takoro BMJIMBY Ha Cy4acHWUA CTaH TeneLloy.

KniouoBi cnoBa: po3BaxasnbHi Tenewioy; Tenenporpamu; TenebayeHHs; TeneBi3iiHi nepefayi; woy-6i3Hec;
TenekaHan
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