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interview; The purpose of the research is to investigate the problems of the genre in modern
television; media discourse. Research methodology. When writing a scientific article, research
media; methods are used: analysis and synthesis (analyzed and systematized the work of
interviewer the interview genre have been analyzed and systematized), a comparative method

(parallels of interviews in the world and Ukraine have been made), generalization
and systematization (summarizing has been made due to practical knowledge
and work with diverse literature). Scientific novelty. This article is relevant today,
despite the huge number of ready-made materials and articles. Scientific work will
help to understand the essence of conducting one of the most complex genres of
information journalism and will demonstrate the problems of interviews in Ukraine.
Conclusions. During the study of the interview genre in the modern media space,
the problems of the interview genre were analyzed through scientific works. It has
been established that interviews are a special genre in modern media discourse
that helps to reveal or create something completely new and show another angle of
the interlocutor. Being one of the leading genres on television, the interview makes
a significant contribution to the growth of popularity in a modern environment on
the leading channels of the country. Psychological factors have been disclosed,
which contribute to the success of communication with a guest; potential problems,
the main difficulties faced by the interviewer have been outlined. It has been proved
that during the conversation, important moments that turn into information are
revealed. The fact that in modern information space, especially in Ukrainian media,
there is a lack of qualification of leaders during interviews, is accentuated. Based
on them, we summarized the main problems and features of the interview genre.
As a result, while working with the article, we have made a conclusion about the
main problems of the genre on modern television.
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Problem statement

For the Ukrainian media space, study-
ing this topic can help many TV journal-
ists to raise their level of communica-
tion and achieve better interviews with
participants. Analyzing the behaviour of
Ukrainian presenters during the inter-
views, it should be noted that the general
level of training is far from perfect, even
on leading Ukrainian TV channels.

The purpose of the research is to an-
alyze the problematics of the interview
genre in the contemporary media world.

Recent research
and publications analysis

We found the following published ma-
terials, books of various theorists and
artists to write this article: L. King (1994),
N. Babych (2017), D.Dutsyk (2012),
V. Kulyk (2010), V. Spivak (2012), etc.

Main material

This scientific work can have several
variations and affects the urgent prob-
lems of modern television. Thus, insuf-
ficient qualification of specialists affects
the low quality of the finished product as
a whole. On the basis of the American
model of interviews, there is an oppor-
tunity to enter the global media space
of the country and touch upon the main
problem of the now-popular genre of
television journalism.

While watching TV, you may notice how
the moderator makes a number of mis-
takes that cannot be forgiven during the
conversation: interrupts the interlocu-
tor, listens inattentively, instead of sim-
ple and open questions asks sharp and
inappropriate, because of which, the in-
terview turns into “torture” for the invited
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guest, and for the host, the opportunity
to demonstrate their “professional” qual-
ities. In this field, it's called “to get to the
bottom” or even harder “to have a hard
talk”. It is with this attitude that many
journalists enter into a discussion with
a guest (Dutsyk, 2012, p.115).

The approach to the interview on Lar-
ry King's show is radically different from
the usual - the host does not use “sharp”
and “uncomfortable” questions, but only
listens carefully to the interlocutor and
does not create an atmosphere of close
questioning (Kulyk, 2010, p.55).

Ukrainian television, especially news,
is based on negativity. Everything that is
forbidden in the media is allowed (dis-
semination of state secrets, terrorism,
crime and pornography).

V. Spivak singles out such potential
problems during the interview:

* Inappropriate questions. There are no
forbidden questions, but there are many
questions that are inappropriate to ask.
The main rule when interviewing: “Ask only
those questions that are related to work!”

+ Hasty judgments. Practice shows that
interviewers often make judgments about
candidates in the first few minutes of the
interview. If this happens, the viewer is no
longer so interested in the interview.

- Dominance of the interviewer. Due to
the proper conduct of the interview, the
relevant information should go in both di-
rections. Therefore, interviewers need to
be able to listen and present the informa-
tion correctly.

* Inconsistent questions. If the facilita-
tor asks everyone almost the same ques-
tions and in the same order, the opinion
of the interviewees is formed from what
the predecessor said.

* Central trend. Not all interviewees can
be judged on average, as each is either
weaker or stronger.
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+ Halo error. You can't choose one per-
son who can fail to communicate when
talking to several people.

+ Contrast effects. Looking at the inter-
locutor should not draw conclusions im-
mediately, because the first impression
may be wrong.

* Impartiality (prejudice) of the inter-
viewer. Interviewers must be able to ac-
knowledge their prejudices and learn to
avoid them.

« Lack of training. Most interviewers do
not have theoretical skills, as they do not
have a television education.

+ Conduct pattern. Even if the interview-
er has spent a week with the interlocutor,
the latter’s behaviour may not provide
enough material to properly assess his
qualifications.

* Nonverbal communication. The inter-
viewer should observe himself to avoid in-
appropriate or accidental nonverbal cues
during the interview. (Spivak, 2012).

The purpose of the interview is to hold
a conversation with outstanding person-
alities and experts in a certain field to
spread their knowledge to a wide pub-
lic. For example, a well-known politician,
when speaking on some aspects of his
party’s policy, can clearly reveal himself
as an individual during the interview.
And if the presenter manages to show
the interlocutor from the other side - it
is a victory. And without problems can-
not do. After all, if a TV journalist asks
an inappropriate question during an in-
terview, the interview can be considered
a failure.

The psychological training of the in-
terviewer also affects the problems that
arise. If the journalist is not morally ready,
the conversation may not take place at
all. Now there are psychological factors
that contribute to the success of commu-
nication with the guest:
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* The first thing to do is to understand
that most people are very chaotic. There-
fore, when the presenter prepares for the
interview, the behaviour should be the
main model, and if this model does not
work, turn on the backup option.

* The interviewer should be able to
quickly adjust to working with the guest
and respond normally to everything that
happens on the air. The interviewer works
both as an actor and a director, and each
of his interviews is a small theatrical per-
formance, a dialogue.

* The interviewer must be able to adjust
to the behaviour of the interlocutor, as the
mental state of the interlocutor is con-
stantly changing, which in turn affects
the end result of the conversation.

* Psychological training depends on
how the facilitator has adjusted to the
dialogue, at what time and in what place
it takes place, in what he/she is dressed,
and to what extent his/her image cor-
responds to his/her inner world. All this
should create pleasant conditions that
will help to reveal the guest. The inter-
viewer must have professional voice
skills and abilities. Every detail of cloth-
ing and even the tone of voice are import-
ant (Winterhoff-Spurk, 2007, p.71-73).

The most popular interviewer is Larry
King. He has had many interviews in his
professional career that he knows about
television issues in this genre. Note that
you should not be afraid to make mis-
takes, but you should as a result skillfully
move away from them. In his book, King
emphasizes, “Sometimes you have to tell
a story from your own life to control your
emotions and act as a mediator” (King,
1994, p.78). According to him, listeners
love him for his style of “street issues”
and the ability to be outside the discussed
topic — this is what modern Ukrainian TV
journalists lack (King, 1994, p.78).
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According to King, one of the reasons for
his success is that he has always remained
true to his journalistic principles: “I could
be interpreted differently, but | always did
the same thing — Who, what, when, where
and why. | ask a question. We have in the
studio Frank Sinatra, the most famous man
in the world. | am sitting opposite him. The
light comes on, and | say, “Welcome to the
Larry King Show.” Frank Sinatra is visiting
me today. What brought you here?” | did
not carry all sorts of nonsense like “this is
my old friend” (King, 2012, p.32).

N. Babych identifies the following main
shortcomings of the interviewer’s work:

1. Stressfulness (among the most
stressful professions, the profession of
TV journalist takes 3rd place). This de-
gree is determined by the number of heart
attacks, diseases, accidents, divorces.

2. Interviewer's profession depends on
the degree of talent.

3. Infinite self-improvement of talent. It
does not have the ultimate level of skill.
A TV journalist always learns (reads,
learns languages, improves his style).
Working on television is a certain way of
life that people always do.

4. The art of constant communication.
The presenter must have professional di-
dactics.

5. Attitude to versatility. All-knowing in-
terviewer (Babych, 2017, p.65).

It is not possible to minimize mistakes
and problems during the interview, but
there are a number of factors that can
help a TV journalist.

* The facilitator should prepare carefully
for the interview. First, you need to for-
mulate the topic and problem, as well as
introduce the guest, so as not to force the
viewer to spend time and effort to under-
stand what we are talking about.

+ When preparing questions, it is nec-
essary to reveal the problem and ways
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to solve it and maintain the interest of
the audience. Therefore, a TV journalist
needs to understand for himself what he
wants to achieve from talking to a guest
in the studio.

« After asking a question, you should
wait for the beginning of the answer and
only then be distracted from writing for
a couple of seconds. Otherwise, the in-
terlocutor will get the impression that no
one needs the answer of the interviewee
and as a result, the interview will fail.

+ Conversation means not being an in-
terrogator or a chat.

* The journalist should be free and at-
tentive to the interlocutor, react to chang-
es in the situation during the conversa-
tion.

+ Develop tactics of interviewing: a com-
bination of different questions, their alter-
nation, sequence, the rhythm of conver-
sation.

+ Exclusive interviews are more produc-
tive than public ones (they can say what
they don't say in general).

+ Asking questions, noticing gaps or
inconsistencies in the answers is an im-
portant task for the interviewer, even at
the cost of being annoying or annoying at
times.

+ You should learn to sum up at the end
of the interview. This will help the viewer
to understand what follows from the ma-
terial (Babych, 2017, p.87-89).

Analyzing the issues of the interview
genre in the modern media space, many
different projects have been analyzed
to understand how interviewers work.
Compared to Russian or American media
projects, there are far fewer problems in
Ukraine.

Among the analyzed presenters, the
most problematic interviewers were:
Matvii Hanapolskyi “Direct” and Serhii
Prytula “New Channel”, “STB".
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In his interviews, Matvii Hanapolskyi
puts pressure on his interlocutor and may
even say a "sharp” word that is not pro-
fessionally spoken on the air. The host
puts his opinion above what his guest
says. He has worked for many Russian
TV channels and has been working in
Ukraine for the past few years. Hanap-
olskyi is one of those interviewers who
got into a scandal live because he said
he did not like the President of Ukraine,
Volodymyr Zelenskyi. Despite this, he
continues to create new stories around
himself. Analyzing his work, it should be
noted that this is an already developed
style of work, but psychological and in-
correct communication with guests
creates a negative perception and com-
promises him as a non-professional TV
journalist.

The presenter should not impose,
he should help the viewer to come to
the right opinion on their own.

Given the above, we conclude that this
analysis makes it clear that not many
Ukrainian interviewers have problems or
get into scandalous situations. People
who work in television have no profes-
sional education, and knowledge of theo-
retical material is no less important than
practical.

Conclusions

Based on the above, we've concluded
that the interview is a special genre in
modern media discourse, which helps
to reveal or create something complete-
ly new and show a different perspective
of the interlocutor. The preparation pro-
cess is no less problematic than the in-
terview itself, but still more interesting.
It is proved that during the conversation
important points are revealed, which turn
into information. The presenter must be
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able to get out of any situation, especially
if he created it himself.

In general, in the modern information
space, especially in the Ukrainian media,
there is a lack of qualifications of pre-
senters during interviews. If we analyze
the specifics of the conversation with
the respondent, we can see that most of
the questions are built on the principle of
premature judgments, which in turn leads
to the effect of information. This usually
occurs when the interviewer is deeply ac-
quainted with the evaluative judgments
and general opinions about the interloc-
utor, especially when it comes to a pub-
lic figure. As a result, the presenter has
a certain attitude, which significantly re-
duces the veracity of the information ob-
tained.

After examining the materials on the
above topic, we came to the conclusion
that Ukrainian interviewers and inter-
views, in general, have fewer problems
than in other countries. After all, our tele-
vision is just beginning its main develop-
ment and formation, so everyone is trying
to work according to a certain scenario.
Scandals are usually present, but they are
fleeting.

An analysis of the interview genre al-
lows us to draw the following conclu-
sions. The first questions of all interviews
perform their main function - to intrigue
the audience. However, questions in the
first and second groups are more effec-
tive because they reduce the distance be-
tween the interviewer and the interview-
ee. This allows the TV journalist to suc-
cessfully reveal the image of the invited
guest. Interview, being one of the leading
genres on television, makes a significant
contribution to the growth of popularity
in today’s environment on the country’s
leading channels.
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AHoTauis

Merta gocnigxeHHs — [OCNIiAUTVM NPo61eMaTuKy >XaHpy iHTEpB't0 B Cy4acHOMY MeZiHOMY AWCKYPCi.
MeTtogonoria gocnigxeHHs. g yac HanucaHHs HayKOBOI CTaTTi BUKOPUCTaHi METOAM AOCHIAXKEHHS:
aHanis Ta cuHTe3 (MpoaHanizoBaHO Ta CUCTEMATU30BaHO POBOTY XKaHpy iHTepB'to), MOPIBHANBbHUIA METO,
(npoBegeHo napaneni po6oTu iHTEPB'tO y CBITi Ta YKpaiHi), y3aranbHeHHs Ta cucTemaTusauis (nigsegeHo
NiACYMKM 3aBAAKU NPAKTUYHUM 3HAHHAM Ta po6OTi 3 PiSHOMaHITHO JliTepaTypoto). HaykoBa HOBMU3Ha.
[aHa po6oTa Mae akTyaslbHiCTb Ha CbOrOAHi, MOMPY BeIMYE3HY KiNbKIiCTb BXe roTOBUX MaTepianis
i ctater. HaykoBa po6oTa [OMOMOXe 3pO3yMiTW CyTb NMPOBEAEHHS OAHOro 3 HaWCKNaAHIMX XaHpiB
iHhopMaLiHOT XypHaniCTUKK Ta MPOAEMOHCTPYe npobnemu iHTepB'to B YKpaiHi. BucHoBkm. Iig yac
[JOCNifKeHHs 6yno npoaHasnisoBaHO Npo6ieMaTuKy XaHpy iHTeps'to. BcTaHOBMEHO, WO iHTepB'lo — Le
0CO6MMBUIA XKaHP B Cy4aCHOMY MeAiNnHOMY AUCKYPCi, SIKWIA fornomarae poskputu abo CTBOPUTH LLOCH
30BCiM HOBe Ta MoOKasaTWu iHWWWA pakypc ChniBpO3MOBHUKA. ByBlWIM OAHMM 3 MPOBIAHWUX >XaHPIB Ha
Tene6ayeHHi, iHTepB'to BHOCUTb 3HaYHWIN BHECOK B 3POCTaHHSA NMONYASPHOCTI B Cy4aCHOMY CepefloBuLLi Ha
NPoBIAHMX KaHanax KkpaiHu. PO3KPUTO MNCUXOMOMIYHI YUHHUKMK, LLLO CAPUSAIOTb YCMiXy CRifIKyBaHHA 3 rOCTEM;
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OKPECNIEHO MOTEHLiVHI NPo6/eMU, rONOBHI TPYAHOLLi, 3 AKUMU CTUKAETbCS iHTepB'toep. [JoBeAeHO, Lo
nig yac 6ecigm po3KpMBatOTbLCSA BaXJIMBI MOMEHTH, sIKi MEPETBOPHOKOTLCA Ha iHhopMaLito. AKLLEHTOBaHO
Ha TOMYy, L0 B Cy4yacHOMy iHpopMaLiiHOMy NPOCTOpi, 0COGMMBO B YKPAIHCbKUX Mefia, NPOCTEXYETbCA
HefoCTaTHs KBaniikoBaHiCTb BEyUYNX NPU NMPOBEAEHHI iIHTEPB'IO.
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AHHOTauuA

Llenb uccnegoBaHusa — U3y4nTb Npo6iemMaTuKy aHpa MHTEPBbIO B COBPEMEHHOM MeAUMHOM AUCKYpCe.
MeTtogonorus uccnegoBaHus. [pu HanucaHUM Hay4YHOW CTaTbU UCMOMb30BaHbl METOAbI UCCNEf0BaHUSA:
aHanu3 u cuHTes (NpoaHannsMpoBaHa U cucTeMaTU3npoBaHa paboTa XaHpa UHTEPBbIO), CPABHUTESIbHbI
mMeToa (NpoBefieHbl napannienn paboTbl MHTEPBbLIO B MUpe U YKpauHe), 0606LLeHUs 1 cucTemaTusaums
(noaBepeHbl MTorM 6Gnarofaps NpakTUYECKMM 3HaHWAM U paboTe C pasHOOGpPAsHOW NUTepaTypoi).
HayyHast HoBu3Ha. [laHHas paboTa MMeeT aKTyaslbHOCTb Ha CerofiHsl, HECMOTPSl Ha OFPOMHOE KOJIMYEeCTBO
yXe roToBbiXx MaTepuanoB U cTaTeil. HayyHas pa6oTa MOMOXET MOHSITb CyTb MPOBEAEHUS OAHOIO U3
CaMblIX CITOXHbIX XXaHPOB MHPOPMALMOHHOW XXYPHANUCTUKM U NPOAEMOHCTPUPYET NPO6/IEMbI UHTEPBbLIO
B YkpauHe. BbiBogbl. B xone uccnefjoBaHusi 6bis1a npoaHanM3nmpoBaHa npobneMaTuka XaHpa MHTEPBbIHO.
YCTaHOBMIEHO, YTO MHTEPBbLIO — 3TO OCOObIA XXaHp B COBPEMEHHOM MeAWWHOM AWUCKYpPCe, KOTOpbIi
NMoMOraeT pacKpbiTb UK CO3[aTb HEYTO COBEPLUEHHO HOBOE U MoKa3aTb ApYrol pakypc cobecefHuKa.
Byayun ogHUM 13 BedyLMX XaHPOB Ha TENEBUAEHUW, UHTEPBbIO BHOCUT 3HAYMTENIbHbIA BKag B pocT
nonynsipHOCTM B COBPEMEHHOM Cpefle Ha BefylUMX KaHanax CTpaHbl. PackpbiTbl ncuxonoruyeckue
(akTopbl, CNOCOBCTBYOLWME YyCrexy O6LEHUss C FOoCTeEM; 0603HaYyeHbl MOTEHLMaNbHble MNPO6GMEMbI,
rnaBHble TPYAHOCTW, C KOTOPbIMWU CTallKMBaeTCsi WHTepBbloep. [lokasaHo, YTO BO BpeMs 6eceppbl
pacKpbIBalOTCA BaXKHble MOMEHTbI, KOTOpble MpeBpaLiatTcs B MHPopMauuio. AKLEHTMPOBAHO Ha TOM,
4YTO B COBPEMEHHOM UH(OPMaLIMOHHOM NPOCTPAHCTBE, OCOGEHHO B YKPAUHCKMX Meauna, Mpoc/exnBaeTcs
HepoCTaToYHas KBanudurKauus BeayLmnx npy npoBeAeHUN UHTEPBbIO.
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