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Abstract

The purpose of this research is to show the categories of regional broadcasters,
their difference from the capital and to explore the problems and benefits of such
stations. Research methodology. The following research methods were used in the
course of the article: empirical (to study the characteristics of Ukrainian regional
languages of the 215 century); complex-analytical (for opening and formulating
the conceptual apparatus of research and study of the problem); comparison (to
understand how they differ or what is common in radio stations); systematization
(summarizing the analyzed information in the conclusions). Scientific novelty. For
the first time an analysis of typological features and characteristics of regional
broadcasting was conducted, the classification of Ukrainian radio stations was
described, new categories appeared in modern broadcasters. Conclusions. During
the study of the features of regional radio stations as a means of transmitting
audio information, the scientific works of the researchers of this phenomenon
were analyzed. On the basis of these tasks, the characteristics of radio stations
of the last twenty years were studied; the problem is identified and studied; the
common and distinctive features of regional radio stations were analyzed and
all the information processed was summarized.
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Problem Statement

Radio broadcasting is a rather rare subject
of discussion in society and specialized
scientific conferences. After all, few people
undertake such research. There is not
much information that can be conveyed
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or researched. But if radio in Ukraine
continues to develop and improve, you can
take a risk and try to show its scientific
side. As for regional broadcasters, very
little is known about them, because most
listeners of such stations are residents
of small towns and villages. Therefore,
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the question arises whether there is a big
difference in the comparison of regional
and network broadcasting, what are the
typological features and characteristics.

Recent research
and publications analysis

After researching the concept of “regional
radio stations” it became clear that there
is no special literature, but there are books
and articles that mention them. Most
information has been found in the works
of such authors as 0. Goian, L. Bolotov,
Y. Kostiuk, O. Raskatov, A. Shershel, etc.
Each of them reveals the topic of radio
broadcasting in an original and unique
way. In both cases, the tasks are almost
the same: to be original, to reveal the theme
through original schemes, and to show
personal creativity, while remembering the
uniqueness of the work.

Purpose of the article

The purpose of the research is to show
the categories of regional broadcasters,
their difference from the capital and to
analyze the problems and advantages of
such stations.

The following tasks were set according
to the goal:

« analysis of the main characteristics of
the radio;

- classification of domestic stations;

- predict and explain the emergence of
new categories of speech in the media.

Main research material

Radio is both a practical and a theoretical
field in journalism. Its development took
place in technological, programmatic,
creative, political and social aspects.
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Of course, many changes affected the
activities of radio, but certain norms and
types have been preserved to this day.
An example is that the station, despite
its format, continues to maintain its
organizational form among most existing
media. Typological characteristics of the
radio and gave push to some analysis,
which helped to approach the relevance
of the topic.

Modern radio is a large part of the
Ukrainian media space, which was created
almost all of the 20™ century. The norms
and rules of most regional stations are
directed by the capital’'s broadcasters.
Therefore, the format plays an important
role here.

By 2020, there are more than 50 different
regional broadcasters in Ukraine. Most
work is in Khmelnytskyi, Lviv, Kyiv, Odesa
and Ivano-Frankivsk regions.

Regional radio stations work to:

+ in each small town or village there was
an independent and local radio;

+ the disadvantaged and pensioners had
ways to listening;

« create their own relevant and interesting
programs for the residents of a certain area
with the participation of public figures,
local authorities and residents who may
be interested in something;

+ Ukrainians in any part of the country
had access to information;

« inform people about breaking news in
the district, city or village;

- advertisers of a certain area could
cooperate with the broadcaster (Charitable
Fund for Social Development of Kharkiv
region, 2018).

After conducting their analysis of various
Ukrainian regional radio stations in order
to identify the characteristics, they were
classified. They are all different, but have
their own characteristics and are divided
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by criteria: socially significant, creative and
organizational.

The work of radio stations is connected
with the life and development of society. It
is created for people by people themselves.
Therefore, according to the criteria of
regional stations, the most important is
a socially significant group, which includes
owners, target audience and staff of
stations, which is creative in any work.

The owner is the person who owns
the property (Vlasnyk, 1998). In radio
broadcasting, it is a physical or legal person
who invests money in broadcasting and
receives certain income. Therefore, it follows
from this concept that radio stations can
be state, non-state, commercial and non-
commercial (Kostyuk, 2014).

According to the Law of Ukraine (1993)
“On Television and Radio Broadcasting”,
all radio stations are divided into “...
state and municipal television and radio
organizations, the system of Public
Television and Radio Broadcasting of
Ukraine, private, public and other television
and radio organizations”. An example is
the Zaporizhia station “Zaporizhia FM”,
which operates on the 103.7 MHz waves,
and is owned by the State Committee for
Television and Radio Broadcasting. State-
owned stations receive funds for their
development from the state budget, and
profits are possible through the placement
of sponsorship, advertising and more.

The non-state, so-called public form
includes regional stations that operate on
one collective form of ownership. “Thus,
a non-state radio station is, first of all,
a private or public enterprise, the purpose of
which is to satisfy the needs or interests of
a certain target audience” (Hoian, 2004, p.18).

The creation of a commercial station is
largely associated with profit. An indicator
of a successful open broadcaster is
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market activity and popularity among
listeners. That's why most of the money
comes from advertising because the right
sale of radio airtime to advertisers sets
a pricing policy. When the employees of
the station understand how to sell their
format correctly, who their potential
listener is, what he wants and aspires to,
the indicators of sales of advertising grow,
and the radio station gains momentum
among competitors. Examples of
successful investments in the opening and
development of commercial stations are:
in Lviv “FM Halychyna” — 89.7 MHz (LLC
“Energy Consulting”), in Kyiv “Business
Radio” - 93.8 FM (radio holding Business
Radio Group), “DJ FM” - 96.8 MHz
(business holding Business Radio Group),
“Voice of the Capital” — 106.0 MHz (radio
group “Ukrainian Media Holding”), NRJ -
92.8 MHz (Ukrainian Media Holding radio
group), etc.

A non-commercial radio station differs
from others in that commercial activity is
not the main one for them, “... although it
can be considered only as ancillary and
relate, for example, to terrestrial support
of ethnic, social and other communities,
public actions, etc.” (Hoian, 2004, p.19).
Their work is due to certain charitable
contributions from students, patrons
and government subsidies. The main
orientation of such broadcasters is the
audience, especially the one that helps
them to exist. There are no such radio
stations in Ukraine yet.

In order to analyze the target audience,
a number of factors must be taken into
account: age, education, place of birth
and residence, marital status, aesthetic
tastes, place of study or work, and musical
interests. The Russian actress and radio
host divides the audience of regional
stations into several types:
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+ the target to which the broadcast as
a whole or a separate program is directed;

+ admissible, as a result of switching on
any station everyone can become a listener,
even if it was accidental;

* interested, which unites those who
invest in a radio station and participate in
the work of the broadcaster;

+ accidental, it includes people who
accidentally turned on the station and
stayed on its wave (Raskatova, 2009).

The key figure for the work of stations
is the selection of a creative team.
Financial turnover depends on the owner,
economic indicators and success in the
advertising market in the region, the
popularity of the station among listeners
and other factors. Therefore, the operation
of the radio requires at least three
departments:

* managerial — radio station management;

+ journalistic or creative — presenters,
DJs, editors;

« technical — cameramen, directors, etc.
(Kiit, 2001, p.36).

Such a division does not always occur
at regional stations, their staff is small,
forcing some employees to combine
several positions at once. At the same time,
work in the regions is always balanced and
professional.

The typology of Ukrainian radio
broadcasting has a certain range of
broadcasting and territory. “According to
the method of signal propagation, stations
are wired, terrestrial, satellite and Internet
radio stations” (Hoian, 2004, p.20). In
Ukraine, the first two groups among
regional stations are used. The wired ones
include Zaporozhia “Radio Three”, “Radio
Zaporizhia”, Luhansk regional radio, Lviv
“Hromadske Slovo”’, “Western capital”, “Lviv
radio”, metropolitan “Voice of Kyiv”, “Voice
of Kyiv”, “Maidan Studio”.
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Most commercial radios carry their
product to the masses through waves and
special transceivers. It is thanks to them
that speech is divided into ranges: long
waves (DC), medium waves (CX), short
waves (CX) and ultrashort waves (Kostiuk,
2014, p.33).

There are both local and network stations
in Ukraine. The latter group is also called
creative due to the territorial factor
because it includes the format and type
of work of the station. It is network radio
stations that set the fashion for the work
of leading programs, authors and editors.
Local stations are those that operate in one
regional market. For example, “Zaporizhia
FM”, “Pulse FM”. Network stations can
broadcast in several local or regional
media markets at once. They are the
main among the number of frequencies
of various bands in Ukraine. Examples of
winning broadcasters are Business Radio,
Ukrainian Media Holding, and Lviv Radio.

Radio formats are divided into
conversational and musical. In general, the
concept of format — one of the important
styles in the development of the station,
which is created to meet the interests of the
audience (Format radiomovlennia, 2009).
These are very clear requirements for the
quality of information on the air, which vary
the balance between news and entertainment
content, music, advertising. According to
Olga Raskatova (2009), the format includes
“... competently built structure of speech
programming, correctly chosen musical
strategy and manner of conducting
programs, the presence of appropriate ethical
and aesthetic standards of the team.”

Elements of the format follow from the
correctly constructed structure. These
include news, music, talk content, images
and voices of presenters, advertising and
podcasts.
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Doctor of Philology Oles Hoian (2004,
pp.21-22) classifies radio stations into:

« conversational;

* musical;

« conversational and musical;

* musical and conversational.

Their name depends largely on the
percentage of music content and
information on the radio station (Hoian,
2004; Shershel, 2002).

Broadcasts of regional stations also
have their own division: translators and
repeaters. But even in this variation of
a station, it is important to be guided by
the Law of Ukraine (1993) “On Television
and Radio Broadcasting”, which states that
“... at least 50% of domestic production
must be broadcast”.

Conclusions

During the writing of the article and
research on the topic, an analysis of the
works of many domestic and foreign
scientists who studied the typology of
regional stations in different parts of the
world (Hoian, 2004; Bolotova, 2005; Bubukin,
1995; Sukhareva, 1999). Thanks to various
sources, the criteria of type-forming groups
of radio have been found, which include the
form of ownership, signal coverage range,
means of station development, type, format,
methods and techniques of live broadcasts.

It is worth agreeing with the views of many
scientists who point out that radio will soon
become uninteresting to anyone and the
first among the audio-visual broadcasting
will disappear from the lives of listeners.
But it continues to provoke and creates
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@ KuiBcbKuii HalioHasIbHUIA YHIBEpCUTET KynbTypu i MucTedTs, Kuis, YkpaiHa

AHoTauia

MeTta gocnig)xeHHs — nokasaTu KaTeropii perioHanbHUX MOBHMUKIB, X Pi3HULIO Bif CTONMYHUX Ta
npoaHaniayBaTu Nnpo6aemMu Ta NOCK Taknx CTaHLiin. MeTogosnoris gocnigxeHHs. Iig yac po6oTu 3i cTaTTeto
BUKOPWUCTOBYBaNuUCs Taki MeToaun: eMnipuyHi (419 BUBYEHHSA XapaKTepUCTUK YKPAIHCbKUX perioHanbHUX
MOBHMUKIB XX| CTOITTA); KOMMAEKCHO-aHaNiTUYHi (419 pO3KpUTTA Ta HGOpMy/HOBaHHSA NMOHATINHOrO anaparTy
LOCNIKEHHA Ta BUBYEHHSA NPO6/1eMM); 3icTaBeHHS (33419 PO3YMIHHA Y/M BiAPI3HAIOTLCS a6o LLLO CMiSIbHOro
y pafiocTaHuiax); cucteMatusalii (ysaranbHeHHs NpoaHanisoBaHoi iHpopmauii y BUCHoBKax). Haykosa
HoBM3Ha. Brieplue 6yno npoBeAeHO aHasi3 TUMOMOriYHMX OCOBIMBOCTEN Ta XapaKTePUCTUK PerioHanbHOro
pafioMOBEHHS, onncaHo knacudikaito yKpaiHCbKUX pagiocTaHUil, JOCiAXKEHO NOSABY HOBUX KaTeropin
B Cy4aCHMX MOBHWKIB. BucHoBKM. [if 4yac AOCNiAXKEHHSI 0COBNMBOCTEN perioHanbHUX pagiocTaHLUin sk
3acoby nepepavi aygioiHdbopmauii 6yno npoaHanisoBaHo HayKoBi NpaLi AoCNiAHMKIB AaHOro siuwa. Ha
OCHOBI MOCTaBEHMX 3aBAaHb 6y/1I0 BUBYEHO XapaKTePUCTUKM PafioCTaHLin OCTaHHbOro ABaAUATUPIYYS;
PO3KPUTO Ta BMBYEHO Npo6aeMy; NpoaHanizaoBaHo ChifbHi Ta BiAMiHHI pucy perioHanbHUX pagiocTaHLin
Ta y3aranbHeHO BCto 06po6neHy iHhopmalito.

KniouoBi cnoBa: perioHanbHWUiA; pafioMOBEHHS; pagiocTaHLis; popmarT; TUNonoris; KaTeropis
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@ KneBCKUI HayMOHasIbHbIN YHUBEPCUTET Ky/IbTypbl U UCKYCCTB, Knues, YkpanHa

AHHOTauuA

Llenb nccnepgoBaHnsi — nokasaTb KaTeropum permoHasbHbIX BelaTesnem, Ux pasHuLy OT CTONMMYHbIX
1 NpoaHannManpoBaTb NPOGEeMbI U MKOChI TaKUX CTaHUMn. MeTogonorus nccnegosanus. Mpu paboTe co
CTaTbel UCMOMb30BaUCh CREAYOLLNE METOAbI: SMMUPUYECKHME (415 U3YYEeHUs XapaKTEPUCTUK YKPAUHCKUX
pervoHanbHbIx Bewlatenei XXI Beka); KOMMNIEKCHO-aHanUTU4Yeckue (4na packpbiTus u GopMynMpoBKM
MOHSATUIHOrO annapara uccriefoBaHNsa U U3yYeHUst MPOGSIEMbI); CONOCTaBNEHNS (A1 MOHUMaHUA YeM
OTNINYAIOTCS UMM YTO OBLLErO Yy PaANOCTaHLMiA); cucteMaTnsaumm (0606LLeHMe NpoaHanM3npoBaHHOW
UHbopMauuu B BbiBofax). HayyHas HoBu3Ha. BnepBble 6bl1 NpoBeAeH aHanus3 TUNOIOrMYecKux
0COBEHHOCTEN 1 XapaKTEPUCTUK PErvoHaNbHOro paanoBeLLaHus, onnucaHo knaccudukaumo yKpamHCKui
paAVoCTaHLMiA, UCCNeA0BaHO NOSIBIEHNE HOBbIX KaTeropuil B COBPeMEHHbIX BellaTenein. Boiogbl. B xone
nccnefoBaHWA 0CO6eHHOCTeN pervoHasbHbIX PaAMOCTaHLMA Kak CpeficTBa nepefayn ayamonHpopmMalmm
6bINK MpoaHann3nMpoBaHbl HayYHble TPYAbl UCCeAoBaTenein AaHHOro ABNeHNs. Ha ocHOBe MOoCTaBNEHHbIX
3afiay 6bI/IM N3yYeHbl XapaKTEPUCTUKN PaANOCTaHLMI NocnefHero ABaALaTuiIeTusi; packpbiTo U U3YYEHO
npo6semMy; NpoaHanuanpoBaHbl 06LLME N OTINYUTENbHbIE YePTbl PErMoHanbHbIX PaANOCTaHLUA N 0606LLEHO
BCHO 06paboTaHHy MHOpMaLuto.

KniouyeBble cnoBa: pervioHasnbHbI; paAvoBeLLaHne; paamocTaHumus; Gopmat; TUMoNorus; Kateropms
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